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Our Logo
The Green Key Global logo, Green Key Eco-Rating
Program logo and the Green Key Meetings logo
represent us at the very highest level. The logos are
essential to our brand and act as an identifier and a
stamp of quality. They are, and will remain, the most
consistent component in our communications.
In order to maintain consistency, a few simple
guidelines should be followed.
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NOTE

The three Green Key logos
should never be recreated
or typeset. Only official
logo files should be used in
communications.

PRIMARY LOGO 1

The primary logo is centered
and is intended to be used
on lighter backgrounds and
images in order to maintain
legibility. It is found on
letterhead, covers, banners,
and other material where
vertical space is available.
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PRIMARY LOGOS 2 AND 3

These separate logos are
designed for use with materials
relating to the Green Key EcoRating Program and the Green
Key Meetings program only.
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LIMITED-USE LOGOS

The primary usage options are
preferred. However, in more
casual usage, a gray-scale logo
may be used on a background
of Pantone 356 or 100% black.
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SIZE

To maintain full legibility,
never reproduce the logo
at widths smaller than 1.25
inches (for print) or roughly
140 pixels (for screen). There
is no maximum size limit, but
use discretion when sizing the
logo. It should never be the
most dominant element on
the page, but instead should
live comfortably and clearly as
an identifying mark.

1.25” ≅ 140px

1.25” ≅ 140px

CLEAR SPACE

To ensure that clear space is
maintained around the logo
for legibility and prominence,
photos, text and graphic
elements must follow the
guidelines illustrated here.
Use the leaf icon shape as
a measuring tool to help
maintain proper clearance.

6

1.25” ≅ 140px

IMPROPER USAGE

Here are a few examples of
practices to avoid.

Don’t stretch, condense or change the
aspect ratio/dimensions of the identity.

Don’t crop the identity.

Don’t add colours to individual elements.
Don’t use colours other than those
specified in this document.

Don’t skew or rotate the identity.

Don’t rearrange or add any extra
elements to the identity.

Don’t use drop shadows, strokes or any
visual effects. This includes secondary
and limited-use logo versions.
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Rating Numbers
A system of rating numbers has been developed to
work alongside the Green Key Eco-Rating Program
and Green Key Meetings. These numbers are found
on certificates and correspond to the rating number
a specific member has been awarded.
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RATING NUMBERS
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CERTIFICATES

Seen here, the rating numbers
are applied to Eco-Rating and
Meetings Program certificates.

2017

2017

Green Key Meetings is pleased to
recognize your accomplishments
in environmental management and
corporate social responsibility.

Green Key Global is pleased to
recognize your accomplishments
in environmental management and
corporate social responsibility.

A facility that has taken signiﬁcant steps to

A hotel that has taken signiﬁcant steps to

reduce environmental impacts by analyzing

protect the environment. Strong environmental

its meetings and conference operations and

programs, best management practices,

identifying opportunities for improvement.

training programs, and engineering solutions

An action plan focusing on resource

have been implemented which have beneﬁted

conservation and waste minimization has

the environment and the local community.

been established, and is supported by a ﬁrm
commitment to continual improvement.

greenkeyglobal.com

greenkeyglobal.com
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Colour
Beyond our logo, colour is the most recognizable
aspect of our brand identity. Colours were selected
that reflect our bold, forward-moving endeavours.
Using colour appropriately is one of the easiest ways
to make sure our materials reflect a cohesive image
or visual story.
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NOTE

Always use the colour values
listed here. They were adjusted
for the best reproduction in
print and on screen. Print
colours match Pantone®
Colour Bridge breakdowns and
appear differently than RGB
colour values for screen.

RGB - SCREENS

These values are an accurate
match to printed values. Never
use these RGB values for print
pieces.

GKG Light Green

GKG Green

GKG Dark Green

Hex:

#8dc63f

Hex:

#39b54a

Hex:

#009444

R:

141

R:

57

R:

0

G:

98

G:

181

G:

148

B:

63

B:

74

B:

68

CMYK - PRINT

These colours look best as spot
inks and do not reproduce as
richly in four-colour process.
Never use screens or tints of
these colours.
GKG Light Green

GKG Green

GKG Dark Green

Pantone 376

Pantone 361

Pantone 356

C:

54

C:

77

C:

91

M:

0

M:

0

M:

4

Y:

100

Y:

100

Y:

100

K:

0

K:

0

K:

25
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Typography
When used thoughtfully, typography becomes a
powerful brand tool that can add visual meaning
and hierarchy to what is communicated. Green
Key Global’s typography communicates clearly and
cleanly, and is flexible in a wide range of situations.
Flexibility comes from using type families that
contain many styles. Our main typeface, Roboto
Slab was selected because of its friendly/tech
personality.
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NOTE

The following typefaces must
be licensed for proper use.
If the licensed fonts are not
available, there are popular
(free) alternatives to our core
fonts.

PRIMARY SERIF

Roboto Slab.
Main weights:
Light, Regular, Bold

A B CDEFGH IJ K L M NOPQRST U V W X YZ
abcdefgh ijk l m nop qrst uv w x yz

Usage:
Headings.

1234567890

https://fonts.google.com/specimen/Roboto+Slab

! @ #$%^&* ?~
({[“-+=’.,;:” ]})

PRIMARY SANS-SERIF

Montserrat.
Main weights:
Light, Medium, Semi-Bold, Bold
Usage:
Sub-headings, body.
https://fonts.google.com/specimen/Montserrat

ABCDEFGHIJKLMNOP QRSTUV W X Y Z
abcdef ghijklmnopqr stuv w x y z
123456789 0
! @#$%^&* ?~
({[“-+=’., ;:”]})
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SAMPLE SETTING

Lorem Ipsum Dolor
Sit Amet Consectetur
Adipiscing Elit
Vestibulum sollicitudin, dui
ut scelerisque, lectus felis
auctor orci, vitae est ipsum.
Morbi pellente, ante ut malesuada
vehicula, nunc nisi faucibus turpis, quis
lobortis nisi ligula sit amet elit. aliquam
varius ornare mollis.
Duis mauris est, elementum eu porta sed, molestie a
magna. Quisque faucibus ac quam eu convallis. Fusce
et quam sagittis, congue tellus eu, aliquet mauris.
Nunc vulputate semper vestibulum. Praesent eros sem,
interdum ac blandit ac, vestibulum vitae augue. Nam
tincidunt leo non eros congue, cursus urna vitae tortor.
Sed ut finibus leo. Vivamus
fermentum bibendum lorem
suscipit ultrices. In malesuada
magna vitae tellus fringilla
suscipit. Quisque non ullamcorper
felis. Nulla iaculis mi ut urna
dictum.
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HEADLINE

Roboto Slab Bold
Size: 30 pt.
Leading: 32 pt.
Kerning: Optical
Tracking: 0

SUBHEAD

Montserrat Extra Light
Size: 24 pt.
Leading: 28 pt.
Kerning: Optical
Tracking: –5

LEAD-IN/PULL QUOTE
Roboto Slab Light
Size: 15 pt.
Leading: 18 pt.
Kerning: Optical
Tracking: 25

BODY

Montserrat Light
Size: 14 pt.
Leading: 18 pt.
Kerning: Optical
Tracking: 0

CALLOUT

Montserrat Extra Light
Size: 11 pt.
Leading: 15 pt.
Kerning: Optical
Tracking: 10

